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METHODOLOGY
vProbability Sampling: Random selection
vSample size: 1,200 interviews at a 95% 

confidence interval, using the 2016 
Intercensal Demographic survey

vGender quotas were applied to ensure as 
close to a 50/50 sample is obtained

vFace-to-face interviews: Data captured 
using tablets (appx 60 minutes, 12 weeks)

v20% of the interviews were randomly 
validated



RESULTS - DEMOGRAPHICS
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RESULTS - DEMOGRAPHICS
• Marital Status
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RESULTS - DEMOGRAPHICS
Household Income Personal Income
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RESULTS - DEMOGRAPHICS
Level of Education
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RESULTS – FREQUENCY OF MEDIA CONSUMPTION
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RESULTS – FREQUENCY OF MEDIA CONSUMPTION
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RESULTS – FREQUENCY OF MEDIA CONSUMPTION
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RESULTS – FREQUENCY OF MEDIA CONSUMPTION
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RESULTS – FREQUENCY OF MEDIA CONSUMPTION
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RESULTS – RADIO LISTERNERSHIP
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RESULTS – RADIO LISTERNERSHIP
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RESULTS – RADIO LISTERNERSHIP
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RESULTS – RADIO LISTERNERSHIP TIMESLOTS
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RESULTS – TV VIEWING TIMESLOTS
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RESULTS – SOCIAL MEDIA TIMESLOTS
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